THE

X% RECONNECTION
EXPERIENCE™

You Don’t Have Fewer Options. You're Just Seeing Fewer Options.
Something happens to capable people when the world gets noisy.

They don’t just get overwhelmed.
They start seeing less — fewer possibilities, fewer connections, fewer paths forward. Not because the options
disappeared, but because the noise made them invisible.

And here’s what makes it so hard to catch: You can be productive in this state. Busy. Even successful. And still
be operating from a place where your best thinking — and your best options — are hidden from you.

Rick Lozano calls it Compression of Perception™ - the silent force quietly eroding decision-making, alignment,
and forward progress — often before anyone realizes what’s happening.

Your people aren’t less capable. The noise is limiting what they can access.

Creative Reconnection™ is Rick’s keynote experience built around one idea: Clarity isn’t something you find.
It's something you create.

Through live music, original songs, humor, and real-time collaboration, Rick guides audiences from
Compressed Mode — survival, reaction, misalignment — into Connected Mode, where clarity returns, more
options become visible, and forward motion follows.

And, when that shift happens, something practical changes: people make better decisions. Teams align faster.
And progress starts to feel possible again — even when the path isn’t obvious.

This is not a productivity keynote. This is not a workplace theory talk. This is the recovery of something your
people didn’t realize they’d lost — and a repeatable process for getting it back.

This experience is especially powerful for organizations navigating change, complexity, and uncertainty -
where people are working hard but clarity and momentum keep slipping.

What your audience will be able to do (without feeling like they’ve been taught):

® Recognize when noise — not capability — is impacting the way people think, behave, and make decisions
* Move from Compressed Mode to Connected Mode so they can shift out of reactive decision-making, see
better options, and take more intentional action

e Use a simple, repeatable process to cut noise, calm the urgency, and expand perception.

Warning: your audience will leave having co-written and performed an original song together. With office
supplies.



